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Sustainability stays high on the Beacon agenda
Beacon South West is continuously in dialogue with its members about issues that affect the South West business community and regional economy.  Sustainability is key to 21st century companies as consumers and employees become ever more ethically aware and demand that businesses plan for the long-term good, not only of the company itself, but also the community, environment and wider social context.
Recently, more than 100 business leaders gathered at Beacon’s first ever sustainability conference, “Sustainability - Profit with a Conscience”, to hear pioneers in the sustainability movement including Charlie Browne of IKEA, share more about the challenges and opportunities surrounding the sustainability agenda.

Since then, Beacon has kept the debate alive by continuing discussions at its regular Beacon Boardrooms and by surveying the entire network of 200 Beacon companies. A synopsis of the results is below and has been forwarded to the South West of England Regional Development Agency to give them a unique insight into the views of the region’s leading companies.
Sustainability – Profit and Conscience
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An overwhelming majority (91 per cent) of leading businesses in the South West believe that it is possible to introduce sustainable business practices and remain profitable. 
Obstacles to change
Rather than concerns about the bottom line, the main obstacle getting in the way of change is lack of time, according to 48 per cent of MDs questioned. Cost, staff apathy and confusion were ranked lower as barriers to progress.
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Motivation
In looking to what motivates business leaders to bring in sustainable initiatives, the overwhelming majority were influenced by their own social conscience rather than customers, stakeholders or employees.
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Regional awareness and responsibility

There were mixed views as to whether the business community in the South West was aware of its responsibility to be sustainable with thirty nine per cent feeling their peers were not. 
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Pressure to change

When asked who would provide the most pressure for businesses in the region to adopt sustainable business practices, 39 per cent felt that the responsibility lay with the Government whilst 36 per cent stated that customers should use their influence to usher in change. 
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Sue Baker, project director for Beacon South West, comments on the findings: “We felt compelled to address sustainability in this survey because it is such a vital issue for the region and so much confusion exists around what sustainability is and whether it is commercially viable. It is therefore encouraging to see that the overwhelming view of Beacon companies is that sustainable business practices can not only work alongside profitability but may even improve it. The next step for businesses is to carve out time to explore what practices they can adapt or change in order to make a lasting, positive impact on the success of their business and local communities they work in. Furthermore, Beacon South West is determined to promote the lessons learned by its members so that others can benefit from the experience.” 

Jonet Waldock, head of environment at the South West RDA, said: "We are committed to helping the region’s businesses become more sustainable therefore it is really encouraging that Beacon South West's survey has found the majority of leading companies in the region appreciate that becoming more environmentally sustainable and making bottom-line savings can go hand in hand.   To help businesses use energy, waste and water more efficiently, we've invested £800,000 in a region wide expansion of the Envision programme, which has already helped more than 600 firms identify savings in excess of £2 million and save 20,000 tonnes of waste and 7,000 tonnes of CO2".
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